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NVIDIA Press Release Process and Guidelines

Description:

These guidelines are provided to help our partners create effective press releases announcing their NVIDIA solutions and ensure their releases are approved quickly and effortlessly.

Benefits to you: 

· Timely review and approval process for your press release

· Single point of contact at NVIDIA to assist you in the completion and approval process

· Key messaging statements that you can use in your press release

The Process:

The following process has been implemented to streamline the approval process and communicate consistent messaging and positioning.  NVIDIA requests a three-day turnaround time for final approval.

· The content of your press release should already be finalized and approved by your legal and press relation departments.

· If you are requesting an NVIDIA quote, include a “proposed quote” draft within the text of the release body and positioning statement.  Your proposed quote should be about the product family you are announcing, your partnership with NVIDIA, or other related pertinent issues. 

· NVIDIA quotes will require approval by NVIDIA’s Corporate Press Relations Team and NVIDIA’s marketing group.  Releases requesting NVIDIA quotes should provide a news opportunity for both your company and NVIDIA.  Please refer to the “Do’s and Don’ts” provided with this document before submitting your press release for NVIDIA’s approval.

· Once your press release is submitted to NVIDIA, we will communicate any changes, edits, and quote reviews that NVIDIA requires.  In some cases, the original press release may require re-submission based on first draft responses/changes.

· The final approved press release will be sent back to you within three days.

Submit your press release draft to your NVIDIA account manager and the appropriate NVIDIA PR Manager:

Corporate - NVIDIA

Calisa Cole

408.486.6263

ccole@nvidia.com
Desktop - GeForce

Brian Burke

512-401-4385

bburke@nvidia.com
Mobile – GeForce, NVIDIA nForce and GoForce

Diane Vanasse

408.486.2672

dvanasse@nvidia.com
Platform - NVIDIA nForce

Bryan Del Rizzo

408.486.2772

bdelrizzo@nvidia.com
Workstation - NVIDIA Quadro

Derek Perez

408.486.2512

dperez@nvidia.com
Multimedia - NVIDIA Personal Cinema, ForceWare and Gaming

Carrie Cowan

408.486.7330

ccowan@nvidia.com
NVIDIA Corporate Press Relations “Do’s & Don’ts”
The following “Do’s & Don’ts” are provided by NVIDIA Press Relations to assist you in publicizing your products, including press releases and obtaining quotes from NVIDIA.   Following these guidelines will help largely reduce the number of edits made by NVIDIA.

DO

· List your company’s name first in the headline and lead sentence.  (After all, it’s your announcement!) 

· Keep the release short and focused.  The news should not be diluted with excessive and non-pertinent company or product information.

· High up in the release, include a concise (one or two line) description of your company and key technologies/products to help editors.

· Ensure all statements are accurate and verifiable.  Statements such as “leading,” “first,” “best” and “only” need to be removed unless supportable with facts.
· Produce screenshots of  your products to distribute to press – this should include, but are not limited to, box artwork (front and back) and product shots.
Gain approval from NVIDIA if wording changes are requested, regardless of how small, after NVIDIA has approved the release. 
· Tell NVIDIA the date and time that the approved press release will cross Business Wire or PR Newswire.  Provide NVIDIA with the electronic version of this final version of the press release prior to release.
· NVIDIA has a standard boilerplate description for each product.  Contact the appropriate NVIDIA PR person for the product you press release covers.

· Please contact NVIDIA for the latest version of the boilerplate:

About NVIDIA

NVIDIA Corporation is a market leader in visual computing technology dedicated to creating products that enhance the interactive experience on consumer and professional computing platforms. Its graphics and communications processors have broad market reach and are incorporated into a wide variety of computing platforms, including consumer PCs, enterprise PCs, notebook PCs, professional workstations, handhelds, and video game consoles. NVIDIA is headquartered in Santa Clara, California and employs more than 1,900 people worldwide.  For more information, visit the Company’s Web site at www.nvidia.com.
DON’T
· Don’t: Never, under any circumstances use internal code names such as NV40 on any official documents or web postings. Use the NVIDIA brand instead (GeForce 6800 for example) instead.

· Don’t: Issue the press release without NVIDIA’s full, final approval.

· Don’t: Overstate the nature of your company’s relationship with NVIDIA. 

· Don’t: Disclose financial details of the activity.

· Don’t: Use the press release as a forum to revisit previous company or product news.

· Don’t: Use the NVIDIA logo in your collateral materials or on your Web site unless agreed upon by NVIDIA.

· Don’t: Make later changes, no matter how minor, to an NVIDIA-approved press release without written consent from NVIDIA.
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